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Australia’s international
market has been more
impacted and recovered

more slowly

than the global average.

’ s i RN
N I IS . - ---'---_--""-"'

o0 Australian carriers
in revenue’

* Based on the first 19 months of the pandemic. e

-."‘: J

FUTURE
PASSENGER
EXPECTATIONS

— 2022 will be very challenging for ail
| international airlines. An international

recovery in terms of traffic or

- profitability for any Australian carrier

not likely until at least |
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~ Airlines will also
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« Connected technologies are
particularly important in rebuilding
passenger confidence.

= Airline digitalization has accelerated
during the pandemic, continuing a
trend that started prior to COVID-19.
There is still a lot more work to be
pursued in this area.

= Australian carriers need to continue
to invest in a wide range of new
technologies in order to boost
passenger confidence.




