CONNECTED
AVIATION
MAKING

IT POSSIBLE
TODAY

D)
inmarsat

The mobile satellite company

il Videtd WP

#lnmarsatAv

inmarsat.com/aviation

From proprietary 2016 Inmarsat/GfK research

Sample of over 9,000 passengers from 27 countries
who have flown in the past 12 months, the largest

known survey of its kind.

IN-FLIGHT WI-FI RELIABILITY: BIGGEST INHIBITOR TO PASSENGER ADOPTION, UNTIL TODAY
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On any flight length, the majority of
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